THREE MARKET SEGMENTATION EXAMPLES  
1. [bookmark: _GoBack] A Doggy Daycare business
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2. A financial services company (investments)
[image: ]
3. [image: ]A company that sells bread products (commercial bakery)
	[image: ]
[image: ]
image4.png
EXHIBIT 6: A SUMMARY PICTURE OF UNIQUE ASPECTS OF EACH SEGMENT

UPPER CRUST FIT 'n TRIM FAST LANERS VALUE SEEKERS SUSTAINERS
Figher Incomes. Vounger Range of Incomes. Tow to moderate incomes | Low incomes.
‘Smaller households Range of incomes Tend to have smaller ‘Consume high amounts of | Large households.
famiies bread
Buy bread as a convenient | See breadas a healthy | See bread as a quick ‘See bread as basic necessity | See bread as low cost
easymeal, butalsofor | food convenient meal more so meal
‘special occasions than others.
‘See bread as less Bread as source of energy | Like raisin loaf, sunflower | See bread as good value for | Consume greater bread
expensive bread, and onion bread | money amounts.
More interested | Enjoy whole-wheat bread | Use bread in great number | More likely than other to buy | More liely to shop daily
specialties of different applications | in afternoon
Buy less often ‘Shop in supermarkels and | Like bread with egg on it | Less concerned with brand | More likely to shop in
bakeries name early morning
Will not always buy same | Actively seek out product | More likely to experiment | Like raisin loaf Purchase white and
bread product information with new products based brown bread exclusively
on advertising
‘Shop at supermarkets, Ease of preparation is very | Consume bread as a snack | Are more price
bakeries, gourmet and important to them ‘more than do other conscious
‘specialty stores. segments
‘Shop at supermarkets.
and spazas.
Prefer Albany brand and

Duens Brand
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(Appondix 7 continued)
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EXHIBIT 11: BUYING BEHAVIOR OF THE FOUR SEGMENTS IDENTIFIED
THROUGH INTERNAL DATA ANALYSIS
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FURTHER INSIGHTS REGARDING EACH OF THE SEGMENTS Appendix 7
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